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VIRGINIA SU MS 

LEGENDS 


Objectives 


Build on 25 years of equity in tennis (and make it entertaining!) 
Celebrate the accomplishments of women. 

Reach consumers on a local level (face to face). 
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VIRGINIA SLIMS 

LEGENDS 


Program Elements 

• Six city tour (Tampa, Charlotte, Richmond, Oklahoma City, Houston, 
Delray) 

• Professional Tennis Tournament 

• Grass Roots Tennis Challenge 

• Concerts 

• Bar Nights 

• Charity (Community-based program support) 

• Media and Direct; Marketing 

• Retail Program 
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VIRGINIA SUMS 

LEGENDS 


Sites & Dates 



Site/Ebte 

Xcnflis 

CftiKert 

Tampa 

April 7-9,1995 

Saddlebrook Resort 

The Sun Dome < ; 

Charlotte. 

May 5-7, 1995 

Old Providence Racquet Club 

Independence Arena 

Richmond 

May 19-21, 1995 

The Robins Center 

Richmond Coliseum 

Oklahoma City 

October 5-8, 1995 

Myriad 

Oklahoma City Civic Center 

HOiimi 

October 12-15, 1995 

Westside Tennis Club 

Houston Arena Theatre ■: 

’ !• 

Ctekay.Beach 

Nov. 30-Dec. 3,1995 

Delray Beach Tennis Center 

TBD 
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VIRGINIA SLIMS 

LEGENDS 


Professoral Tennis Tournament 


Biggest rallies in women's tennis 




Martina Navratilova, Billie Jean King, Chris Evert, Tracy Austin, 
Goolagong, Rosie Casals, Virginia Wade, Bette Stove, Wendy Turnbull, 
Olga Morozova, Francoise Durr 


• Two team format (doubles) 

• Chris and Martina play singles both Saturday and Sunday : 

• Team points tallied throughout weekend resulting in one winning $ 

conclusion of weekend * 
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VIRGINIA SLIMS 

legends; 


Demographics 



Virginia Slims 

Tennis 

Average Age 

38 

38 

Income 
over $30M 

55% 

74% 

Education 

College 

54% 

59% 

Marital Status 

59% 

57% 

Tennis Magazine 

Women Smoker Index 123 
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VIRGINIA SLIMS 

LEGENDS ; 
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Grass Roots Tennis Challenge *j’ 

• Women’s Doubles tennis tournaments in clubs within a 200 mile radius <of 
the Legends event. 

• Two levels of players (4 people) advance to Legends weekend. 

• Winners of local club tournaments receive: 
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- chance to play against other local winners on Legends weekend&f© 

determine area champion | 

- a lesson from a Legend f 

- tickets to the concert if 

•t ■ 

Winners of Legends weekends play in National Championships in 
in December. i i 


Source: https://www.industrydocuments.ucsf.edu/docs/zmym0004 
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- LEGENDS 
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Concerts 

• Biggest names in music: 

Gladys Knight, Barbara Mandrell, Regina Belle and Martina McBride 

* Two separate concerts: 

Thursday evening - Rhythm & Blues 

Featuring Gladys Knight and Regina Belle 

Friday evening - Country 

Featuring Barbara Mandrell and Maitina McBride 
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VIRGINIA SLIMS 


LEGENDS 


Bar Nights 
Objectives 

• Promote Legends Weekends 

* Generate names for the database 

Strategy 



• Use local bats/clubs to generate awareness anti excitement about Virginia Slims Legends of 
Tennis and Music. 


Tactics 

* Air Booth - Air circulates from the bottom of the booth to blow around paper with prizes on 
them (including discounts on tickets, autographed t-shirts, CDs, etc.) 

* Signage 

* Legends music every hour 

* Raffle/giveaways every hour (including conceit and/or tennis tickets, CDs, autographed t- 
shirts, etc.) 
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VIRGINIA SLIMS 

LEGENDS 


Charity 

• National Aids Foundation 

- In-home patient care 

- 52% of new cases of AIDS each year are women 

• Tie in with local chapter with matching funds 

• Excellent opportunity to promote event at local level 

• Tobacco-friendly (Billie Jean King on board) 

Results 

• Raised $53,000 for first three events. 




Source: https://www.industrydocuments.ucsf.edu/docs/zmym0004 
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Objective - denefate awareness 
message. 


Print Advertising - 11MM circ. ‘y|y, „ v , v . 

National (Tennis tk U$) ^ >v ; ..;'.fe ' 3^; 

Regional copy spMt (Piople, Tv ©ui.dej yy'; 
Southern Living, etc.) _ : , ,./yy-i; 

City books (Houston ;Vy 

Mentions in events/cafefidar ifecfiibri 'oi 'jlriayS/ihcsyui i 

Out-of-Home - 268 billboards...80 showing , y " ^ ;< ; 


ae 


, Out-of-Home - 268 billboards...80 showings 

34 bus shelters (Delray &$!$; 




- • * 


Newspapers - Buys are handled by promos and riu 2^3 ni^ilis 
prior to event i j • 
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VIRGINIA SLIMS 

LEGENDS 


Public Relations 

• Advance media days 

• Press conferences on-site 

• Photo opportunities 

• Tele-conferences 

• Telephone interviews 

j • National AIDS Fund events 

i 

i 

i 
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Objective: 



LEGENDS 









Copy describes: 

- various Legends programs 

- contest to win tickets 
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incentive items. 


Pack Promotion - Free lighter with 2-pack purchase 

l&deal displays (100% backup) 

800 stores in each of 6 cities 

^L !, ^V JTfe a -L ■ _ 


* Carton Promotion -• Free T-shirt with carton purchase 

20-deal displays (50% back-up) 

200 stores in each of 6 cities 
7,200,000 units moved 





♦ Average Retail Masters’ penetration is 57%. 



Source: https://www.industrydocuments.ucsf.edu/docs/zmym0004 
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VIRGINIA SLIMS 

LEGENDS 


Retail Contest 

Objective: Gain maximum visibility and drive sales. 

• You and your Store Manager can WIN: 

- Free trip to the finals in Delray Beach, FL in December. 

• You and your Store Manager will receive a free Virginia Slims Tennis 
duffel bag and sweatshirt just for entering. 

• All you need to do is: 

- Build a very Creative in-store display with your Store Manager. 

- Take a photo of the display. 

- Send already developed photo to: 

Philip Morris, U.S.A. 

120 Park Ave., 7th Floor 
New York, NY 10017 
Attn: Wendy Marin 

- Photo must be received two weeks prior to event. 


Source: https://www.industrydocuments.ucsf.edu/docs/zmym0004 
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AHendance 



Tennis 

Concert 

Tampa 

6400 

4,200 

Charlotte 

8,612 

3,587 

Richmond 

11,017 

6,157 

Total 

25,729 

13,994 


* Concert and Tennis attendance averaged 75% of venue capacity. 

• 30% attended tennis both days. 
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Name Generation Results 
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* Bar Nights 

Nantes 

2,560 

% Attend. 

20% 

V ''. >: ; J ■ • 5 
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. ■ /'• .1' hi 

• Tennis 

907 

4% 


* Concert 

327 

2% 

j.’ 

• Total 

3,794 

7% 
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PR Results 

Readership 

sLAQ&te 

Tennis 

153MM 

603 

Music 

11MM 

23 

Combined 

SIMM 

45 

Total 

215MM 

671 


Only 6 negative stories. 

Compares to 1994 Marlboro 500 with 202MM impressions. 
More efficient reach than Marlboro racing. 
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LEGENDS 


Next Year ... 

What I learned... 
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